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KAMALA COLLEGE, KOLHAPUR 

Autonomous 

Affiliated to Shivaji University, Kolhapur 

 

CURRICULUM (CBCS, SEMESTER PATTERN) FOR B.Com. I 

 

Bachelor of Commerce (B.Com) 

 
1. TITLE:          B.Com.  Part I (Under Faculty of  Commerce) 
  

2. YEAR OF IMPLEMENTATION :   New Syllabus (CBCS Pattern) (Semester Pattern) 

         will be implemented from June 2022 onwards 

3. DURATION:                                    B.com-I Two Semester (One Year) 

 

4. PATTERN OF EXAMINATION:   Semester Pattern (CBCS Pattern) 

5. MEDIUM OF INSTRUCTION:       English/Marathi 

 

6. STRUCTURE OF COURSE:          B.Com I-Two Semester (Two Courses) 
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Choice Based Credit System Proposed Course Structure 

For  

Bachelor of Commerce (B. Com.) 

Three Years (Six Semesters) Programme 

Course Structure of new Curriculum 

To be implemented from the Academic Year 2022-2023 

 

B. Com. Part I 
Structure of the Course 

 

B.Com. Part I: Semester–I 

S. No. Class Semester Name of the Course Credits 

1.  B. Com. I I Course IV – Micro Economics (CC –A1) 04 

 

 

B.Com. Part I: Semester–II  

S. No. Class Semester Name of the Course Credits 

1.  B. Com. I II Course X – Micro Economics (CC –A2) 04 

 

*AECC- Ability Enhancement Compulsory Course 

*GEC – Generic Elective Course – CC – Core Course 

There is compulsory Physical Education Exam for B.Com Part I.  
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There is compulsory non- credit self-study course “Democracy, Election& Governance” 

for B.Com Part –I and Personality Development for Semester II of B.Com Part I. 

 

 

 

 

B.Com. Part II: Semester–III  

 

Sr. No. Class Semester Name of the Course Credits 

1.  B. Com. II III Course XV – Macro Economics(CC – B7) 04 

2.  B. Com. II III Course XVII – Money and Financial System (CC – B5) 04 

 

 

B.Com. Part II: Semester–IV  

 

Sr. No. Class Semester Name of the Course Credits 

1.  B. Com. II IV Course XXI – Macro Economics (CC – B8) 04 

2.  B. Com. II IV Course XXIII – Money and Financial System (CC – B6) 04 

 

There is compulsory additional subject / course “Environmental Studies for B.Com. Part 

II as per UGC circular and Supreme Court Order.  
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B.Com. Part III: Semester- V  

 

Sr. No. Class Semester Name of the Course Credits 

1. B. Com. III V Course XXVI – Business Environment ( CC- C7) 04 

2. B. Com. III V Course XXVII – Cooperative Development (CC – C5) 04 

 

 

 

 

 

 

 

B.Com. Part III: Semester- VI  

 

Sr. No. Class Semester Name of the Course Credits 

1. 
B. Com. 

III 
VI Course XXXII – Business Environment (CC – C8) 

04 

2. 
B. Com. 

III 
VI Course XXXIII – Co-operative Development (CC – C6) 

04 

 

 

There is compulsory Soft Skill Course – “Introduction to Indian Constitution” (2credit 

course)for Semester V  of B.Com Part III and value added course “Fostering Personal 

Development and Social Progress” (2credit course)Semester VI  of B.Com Part III 
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Credit System and Workload 

B. Com. Part I – Semester I 

 

Sr.No. 
Course 

No. Title Theory Marks 

    Theory CIE Total 

1.  IV Micro Economics (CC –A1) Theory 40 10 50 

 

 

B. Com. Part I – Semester II 

 

Sr.No. 
Course 

No. Title Theory Marks 

    Theory CIE Total 

1.  X Micro Economics (CC –A2) Theory 40 10 50 

 

 

B. Com. Part II – Semester III 

 

Sr.No. 
Course 

No. Title Theory Marks 

    Theory CIE Total 

1 XV Macro Economics (CC – B7) Theory 40 10 50 

2 XVII 
Money and Financial System (CC – 

B5) 
Theory 

40 10 50 

 

 

 

 

B. Com. Part II – Semester IV 

 

Sr.No. 
Course 

No. Title Theory Marks 

    Theory CIE Total 

1 XXI Macro Economics (CC – B8) Theory 40 10 50 

2 XXIII 
Money and Financial System (CC – 

B6) 
Theory 

40 10 50 
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B. Com. Part III – Semester V 

 

Sr.No. 
Course 

No. Title Theory Marks 

    Theory CIE Total 

1 XXVI  Business Environment ( CC- C7) Theory 40 10 50 

2 XXVII Cooperative Development (CC – C5) Theory 40 10 50 

 

B. Com. Part II – Semester VI 

 

Sr.No. 
Course 

No. Title Theory Marks 

    Theory CIE Total 

1 XXXII  Business Environment ( CC- C8) Theory 40 10 50 

2 XXXIII Cooperative Development (CC – C6) Theory 40 10 50 

 

 

 
 

 

Programme Outcomes : Bachelor of Commerce (B.Com.) 

 

PO 1: After completing three years for Bachelors in Commerce (B.Com) program, 

students would gain a thorough grounding in the fundamentals of Commerce 

and Finance. 

PO 2: An attitude for working effectively and efficiently in a business environment 

will be developed and the students will be equipped to face the modern-day 

challenges in commerce and business. 

PO 3: The students will be ready for employment in functional areas like accounting,           

taxation, banking, insurance and corporate law.  
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Choice Based Credit System 

B.Com. Part-I: Semester I  

Course IV 

Micro Economics (CC –A1) 

June 2022 onwards 

 

Work Load– 04                                                                                     Credits - 04 

Theory–4Lectures/Week      TotalMarks–50 

 

 

Preamble:  This paper intends to acquaint students with the concepts of micro economics 

dealing with demand   and consumer behavior. It endeavors to provide useful information to 

students about   supply side of the market through the production function as well as the cost 

and revenue of a firm. 

Course Outcomes: 

CO1.The student can understand the theoretical information of market demand and consumer 

behavior. 

CO2. The course will develop awareness among the students about demand forecasting 

CO3. The course will enable the students to know about supply side, production function, costs 

and revenues of a firm. 

Course Content:  

 

Module I: Demand and Supply Analysis                                           (15 Lectures) 

1.1 Concept of demand, Law of Demand, Elasticity of demand 

1.2 Indifference Curve Analysis – Meaning and Characteristics, Consumer’s           

equilibrium. 

1.3 Concept of supply and Law of Supply 

1.4 Elasticity of Supply 

 

Module II: Demand forecasting:                                                           (15 Lectures) 

2.1 Meaning of demand forecasting 

2.2 Importance of demand forecasting in Business decision making. 

2.3 Methods of Demand Forecasting – Market Survey, Time series  

2.4 Methods of Demand Forecasting – Graphical method. 
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Module III: Production function-                                                              (15 Lectures) 

3.1 Concept of production function, fixed and variable inputs.  

3.2 Law of variable proportions  

3.3 Law of Returns to scale. 

3.4 Internal and External economies and diseconomies of scale.  

 

Module IV: Cost of production and Revenue:                                         (15 Lectures) 

                4.1 Meaning of Cost of production and Concepts of Cost: Money and Real cost,                              

Private and Social cost, Opportunity cost.         

                4.2 Short and long run cost curves 

                4.3 Meaning of Revenue and Concepts of Revenue: Total, Average and Marginal   

revenue 

                4.4 Revenue curves in perfect competition and imperfect competition. 

 

List of Suggested Readings:  

 

1 Lipsey R.G. and K. A. Criystal ; ‘Economics’ ,Oxford University press. 

 

2 Bilas, Richard A, ‘Micro Economic Theory,A Graphical Analysis’ McGraw Hill 

Book Co .Kogakusha co. Ltd. 

 

3 Amita Sachdeva, ‘Micro Economics’ Kusum Lata Publishers. 

 

4 Alfred Marshall, ‘Principals of 

Economics’ 5 Boulding E. K. ‘Economic 

analysis’ 

6 A W Stonier and D C Hague ‘A Textbook of Economics’ 

 

7 Chamberlin E.H. ‘Economic Theory of Monopolistic 

Competition’ 8  Baumol W. L. ‘Economic Theory and Operation 

Analysis’ 

9 M. L. Jhingan, ‘Advanced Economic 
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Theory’ 10 K. K. Dewett‘ Modern Economic 

Theory’ 

11 K. P. M. Sundaram and M. C. Vaish, ‘Principles of 

Economics’  

12 Samuelsson, ‘Economics’ 

13 Mrs. Joan Robinson, ‘Economics of Imperfect 

Competition’  

14 J.S.Stigler , ‘Theory of Price’ 

15 H.L.Ahuja, ‘Advanced Economic 

Theory’ 

16 M.L.Seth, ‘Micro Economics’ 

----------------------------------------------------------------------------------------------------------------------------------- 

 

---------------------------------------------- 
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Kamala College, Kolhapur 

(Autonomous) 

Affiliated to Shivaji University, Kolhapur 

Choice Based Credit System  

B.Com. Part I: Semester II  

Course X 

Micro Economics (CC –A2) 

June 2022 onwards 

 

Work Load– 04                                                                                     Credits - 04 

Theory–4Lectures/Week      TotalMarks–50 
 

 

Preamble:  This paper intends to acquaint students with the concepts of various types of markets. It 

endeavors to provide useful information to students about the product pricing in different types of 

markets. The student can learn various theories of factor pricing. 

 

Course Out comes : 

CO1.The student will be enabled to understand the classification of markets. 

CO2. The course will create awareness among the students about the product pricing in 

different types of markets.   

CO3. The course will enable the students to understand various theories of factor pricing. 

 

 

Course Content 
Module I: Product Pricing in Perfect competition:      (15 Lectures) 

1.1 Meaning and Characteristics. 

1.2 Equilibrium of firm in short run and long run. 

1.3 Equilibrium of industry in short run and long run. 

1.4 Measuring producer’s surplus under perfect competition. 

 
Module II: Product Pricing in Monopoly :(15 

Lectures)                                                                                                                                                                                                                                                                                                     

2.1 Meaning and Characteristics. 

2.2 Price determination under monopoly.  

2.3 Concept and types of price discrimination. 

2.4 Measurement of monopoly power. 

 
Module III: Product Pricing in Monopolistic competition and Oligopoly:  

(15 Lectures) 

3.1 Monopolistic competition –Meaning and Characteristics 

3.2 Equilibrium of firm in short run and long run in Monopolistic competition 

3.3 Oligopoly market- Meaning and Characteristics.   

  
3.4 Price leadership in Oligopoly Market and kinky demand curve. 
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Module IV: Theories of Factor Pricing                                   (15 Lectures) 

4.1 Rent- Meaning - Ricardo’s & Modern theory of rent 

4.2  Wage- Meaning and Concepts-Money and Real wage.   

Wage differentials.  

                    4.3 Interest –Meaning, Loanable Fund Theory of Interest     

4.4 Profit – Meaning and Concepts- Gross and Net profit, Theories -Risks Bearing 

Theory and Uncertainty Bearing Theory
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List of Suggested Readings:  

1.Lipsey R.G. and K. A. Criystal ; ‘Economics’ ,Oxford Universityperss. 

 
2.Bilas,Richard A, ‘Micro Economic Theory,A Graphical Analysis’ McGraw 

HillBookCo.Kogakusha co ltd. 

 
3.AmitaSachdeva, ‘Micro Economics’ Kusum Lata Publishers. 

 
4.Alfred Marshall, ‘Principals of Economics’ 

5. Boulding E. K. ‘Economic analysis’ 

6.A. W. Stonier and D C Hague ‘A Textbook of Economics’ 

 
7.Chamberlin E.H. ‘Economic Theory of Monopolistic Competition’ 

8Baumol W. L. ‘Economic Theory and Operation Analysis’ 

9M. L. Jhingan, ‘Advanced Economic Theory’ 

 10 K. K. Dewett‘ Modern Economic Theory’ 

11 K. P. M. Sundaram and M. C. Vaish, ‘Principles of Economics’  

12 Samuelsson, ‘Economics’ 

13 Mrs. Joan Robinson, ‘Economics of Imperfect Competition’ 

 14 J.S.Stigler , ‘Theory of Price’ 

15 H.L.Ahuja, ‘Advanced Economic Theory’ 

 16 M.L.Seth, ‘Micro Economics 
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SCHEME OF EXAMINATION 

 
A) THEORY 

 

• The theory examination shall be at the end of the each semester. 

 

• All the theory papers shall carry 40 marks and 10 marks will be 

for Continuous Internal Evaluation. 

 

• Evaluation of the performance of the students in theory shall be on 

the basis of semester examination as mentioned above. 

 

• Question paper will be set in the view of entire syllabus preferably 
covering each unit of the syllabus. 

 

• Nature of question paper for Theory examination – 
i. There will be seven questions carrying equal marks. 

ii. Students will have to solve any five questions. 

 

Q.No.1: Short answer type question with internal choice 

 (Two out of three)  (08 marks)   

Q.No.2: Long answer type questions (08 marks) 

Q. No. 3: Long answer type questions (08 marks) 

Q. No. 4: Long answer type questions (08 marks) 

Q. No. 5: Long answer type questions (08 marks) 

Q. No. 6: Long answer type questions (08 marks) 

Q.No.7: Short Notes with internal choice (08marks) 

 (Two out of three) 
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B)  Continuous Internal Evaluation 
 

•  Continuous Internal Evaluation will be at end of each semester. 

• All the theory papers shall carry 40 marks and continuous internal 

evaluation shall carry 10 marks. 

• The pattern of  Continuous Internal Evaluation at end of each semester will 

be -  

➢ At the end of first semester  (B. Com. I)  there will be one oral (05 marks) 

and one home assignment ( 05 marks)  

➢ At the end of second semester (B. Com. I) there will be one oral (05 marks) 

and one home assignment ( 05 marks)  

----------------------------------------------------------------------------------------------------------------- 
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